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2026 Media Planni

Your Checklist to Success

Elevate Impact by Aligning Audience, Context & Proximity

In 2026, media effectiveness is no longer about sheer reach. The smartest strategies prioritize
attention, relevance, and efficiency, connecting high-value audiences to messages that resonate in
the right environment, at the right moment, and near the point of influence. Digital Out-of-Home
(DOOH) enables planners to deliver quality impressions that drive measurable impact,
transforming traditional exposure into meaningful engagement.

Use this checklist to ensure your campaigns are strategic, accountable, and designed for the
modern attention economy.

+/ 1.Smarter Audience Targeting

Target who matters most - when and where it matters.

Leverage ABM strategies and custom audience segments to reach business decision-makers
or affluent consumers with greater precision and efficiency.

v/ 2. Higher-Quality Impressions

Premium placements drive stronger recall and influence.

Shift focus from volume to attention-rich environments with longer dwell times, full viewability,
and measurable engagement metrics that reflect true impact.

" 3. Contextual Relevance That Resonates

The right place and message drive stronger outcomes.

Integrate your message into relevant environments, moments, or content aligning brand context
with the audience’s mindset to enhance recall and credibility.

v/ 4. Proximity to Purchase Influence

Harness the power of proximity to enhance conversion potential.

Reach professionals and consumers in moments of intent — at the office, near retail or online
shopping decision points - where exposure can directly shape consideration and influence buying.
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v 5. Measurement & Attribution That Matter

Tie exposure to business outcomes with confidence.

Demand transparency and proof of performance. Advanced DOOH platforms now offer a full
suite of campaign effectiveness and attribution solutions that validate every dollar invested.

v 6. Ease of Transaction

Agility allows planners to focus on strategy, not logistics.

Simplify buying with direct, programmatic, or private marketplace access, plus turnkey activation
that gets campaigns live quickly and efficiently.

v 7. Proven Partners with Proven Results

Industry leadership expertise maximizes strategy and impact.

Collaborate with trusted, experienced media partners who deliver strategic guidance, reliable
measurement, and case studies that demonstrate real brand success.

Set Your Campaign Up For Success

Align audience, context, and proximity to turn every impression into impact. Digital Out-of-Home
(DOOH) delivers attention-rich, high-visibility environments where brands can engage premium
audiences with precision and relevance. From longer dwell times to contextual alignment, DOOH
transforms traditional impressions into measurable engagement.

CAPTIVATE

Captivate DOOH takes these strategies to the next level throughout
a network of 22K+ video-first screens in premium office towers
and luxury residential properties. With advanced targeting
solutions, Captivate ensures every impression hits the right
audience, in the right context, at the right moment.

Backed by proven attention metrics, real attribution, and years of
experience driving results for leading brands, Captivate is the
DOOH solution built to deliver higher-quality impressions,
measurable impact, and real business outcomes.

Learn More at Captivate.com/Advertisers
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