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Do a workout in 7 minutes

A recent study showed that HIIT tramg can burn 25-30%
more calories than the other forms of exercise. And your
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workout doesn't need to be long — try just seven minutes
@fpetieather  total to start seeing an impact. Rurellow
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To serve as turnkey connector between our clients
and the modern professional by offering unique
programming that invites engagement, builds
community, and delivers value for everyone in
front of and behind our screens.
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PREMIER OFFICE BUILDINGS

CAPTIVAT E‘OFFlCE l'lg ‘M‘ L i o BRAND SAFE DIGITAL VIDEO NETWORK IN

Engage high-value, hard-to-reach decision makers on digital displays in the elevator, lobby &
high traffic common areas of premier office towers.

Established 25 years ago, Captivate is North America’s largest digital office network delivering
news, sporfs, enterfainment and advertising that engages professionals throughout the workday.

Captivate | OFFICE delivers advanced fargetfing capabilities, customizable on-screen solutions,
flexible campaign scheduling, and measurable results fo reach your campaign objectives.
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TARGET DECISION MAKERS IN FLEXIBLE WORKSPACES

“WeWork powered by Captivate” connects brands with modern professionals in state-of-the-art
WeWork locations across North America. Our highly visible, contextually relevant ad experience
targets decision makers in lobbies, elevator banks and communal areas of WeWork spaces.

Partnership with WeWork extends reach of coveted B2B and B2C decision makers in the
Captivate | OFFICE network during the workday when business and personal purchase
decisions are made and influenced.
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ENGAGING VIEWER EXPERIENCE

Our professional editorial team curates a brand-safe programming mix that informs

and engages on-the-go professionals.

100+ trusted, world-class providers | Exclusive advertiser placement | Brand safe environment
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Partner with our team to customize brand alignment and sponsorship executions that
increase relevance and elevate engagement. Tailored solutions include ad formats,

editorial alignment, branded content, native content, gamification and more.
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ON-SCREEN SOLUTIONS

ELEVATOR EXPERIENCE
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Home Depot raises outlook

Home Depot boosted its DL_JHD(}k for the year after reporting Q1
sales rose 3.8%, as fewer shoppers spent much mo

shopping trip. Earnings of $4.09 a share beat expecta

$3.71 a share.
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Home Depot raises outlook
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Home Depot boosted its outlook for the year after reporting

Q1 sales rose 3.89 shoppers spent much more
shopping trip. Earnings of $4.09 a share beat expectations of
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Une collation populaire

Le popcorn frais est une valeur siire pour vos fétes.
Les gens adorent, c’est peu coliteux et c'est trés
facile d'en refaire quand le bol est vide.
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Une collation populaire

Le popcorn frais est une valeur sire pour vos fétes.
Les gens adorent, c'est peu colteux et c’est trés

facile d’en refaire quand le bol est vide. :
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CAPABILITIES

Activation through DSP of your choice including data driven targeting
solutions
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CROSS DEVICE
Mobile Retargeting Amplifies Audience Reach

MOBILE RETARGETING OPTIONS:

Retarget Captivate Viewers
Target all users who have been exposed to Captivate | OFFICE

High Buying Power
Target high-value audience with HHI$ 100K+ who have been exposed to Captivate | OFFICE

Lookalike Audience
Reach consumers who share the same traits as the campaign target audience & have HHI $100K+




C A P T | VA T E ‘ RES'DENT'AL EXTEND CAMPAIGN TO CONNECT WITH

UPSCALE CONSUMERS AT HOME

Reach household primary shoppers and consumers with spending power at home in luxury
residential properties where purchase decisions are made. Partnerships with IHN Media and
Luxer One extend residential network reach to include stfronger coverage in Vancouver and
on interactive package pick-up displays on locker systems across North America.

Captivate | RESIDENTIAL enables brands to influence multiple points in the daily consumer
journey. Ensure your brand is fop-of-mind when high-value shoppers head out the door for
their day or return home fo shop online.

With more people working from home and companies embracing hybrid work schedules for
the long term, consumers are spending more time and making more decisions at home than
ever before.
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IN GOOD COMPANY

Air Canada Vacations
Air Transat
Amazon
American Express
Bacardi
Bell Canada

BMO
Canadian Western Bank
CBC
Chrysler
Coca-Cola
DoorDash
FNB Horizons
Franklin Templeton
elfe!
Formula 1
General Motors

Google
Government of Canada
GSK
HarperCollins
Harry Rosen
Hewlet-Packard
HSBC
Hyundai
IBM
Industrial Alliance
Lego
Loblaws
MacKenzie Investments
Manulife
Mastercard
Microsoft
Molson

National Bank Financial
Ontario Lottery & Gaming
Ottawa Tourism
PayPal
Pfizer
RBC Financial Group

Ritual
Scotiabank
Shoppers Drug Mart
N glelelli%

Skip the Dishes
Starbucks
Square
TD Canada Trust
Toyota
Walmart
WestJet
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