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THE CAPTIVATE ADVANTAGE

CONNECT BRANDS TO MODERN PROFESSIONALS

Target and engage high-value audiences at scale in curated, brand-safe, contextually-relevant
environments throughout the day where upscale professionals WORK & LIVE.
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ENGAGING VIEWER EXPERIENCE

Our professional editorial team curates a brand-safe programming
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Partner with our team to customize brand alignment and sponsorship
executions that increase relevance and elevate engagement. S %
Tailored solutions include ad formats, editorial alignment, branded \ ’R : A

content, native content, gamification and more.




CAPTIVAT E‘OFFK:E &Y INFLUENCE DECISION MAKERS DURING THE WORKDAY

Engage high-value, hard-to-reach professionals on digital displays in the elevator, lobby & high
traffic common areas of premier office towers in fop markets to influence B2B & B2C purchase
decisions.

Captivate | OFFICE was established 25 years ago and has grown to become North America’s
largest digital office network. For brands, Captivate delivers advanced targeting capabilities,
customizable on-screen solutions and measurable results fo reach campaign objectives.
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TARGET DECISION MAKERS IN FLEXIBLE WORKSPACES

“WeWork powered by Captivate” connects brands with modern professionals in state-of-the-art
WeWork locations across North America. Our highly visible, contextually relevant ad experience
targets decision makers in lobbies, elevator banks and communal areas of WeWork spaces.

Partnership with WeWork extends reach of coveted B2B and B2C decision makers in the
Captivate | OFFICE network during the workday when business and personal purchase

decisions are made and influenced.
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C APTIVATE RESIDENTIAL ENGAGE UPSCALE CONSUMERS AT HOME

Reach heads of household/primary shoppers at home where key consumer purchase decisions
are made. Residents engage with digital displays in elevators, lobbies, and on interactive displays
at package concierge systems in high traffic common areas of luxury residential properties across
North America.

i Captivate | RESIDENTIAL influences high-value shoppers at multiple points along the consumer
Realiesl ~ 8()° Wy | " journey each day. Ensure your brand is fop-of-mind as they head out the door for the day or
refurn home to shop online.
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CAPABILITIES

Activation through DSP of your choice
including data driven targeting solutions
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MEASUREMENT & ATTRIBUTION

Custom research solutions and data partners
track campaign performance to measure a
range of goals from brand lift to app downloads
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Dynamic planning tools target buildings that
over-index for key audience segments.

Opportunity to leverage 1st party client data
to identify venues with key target audience
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ON-SCREEN SOLUTIONS

ELEVATOR EXPERIENCE

CAPTIVATE
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FB puts new products on hold N S 4t ' Google treats iPhones as security keys
Facebook slowed the rollout of new products in recent days, il e "3 The latest update to Google's Smart Lock app on
sources said, amid media reports and co ne: i : iOS lets you use your iPhone as a 2FA key for
related to internal documents showing harn its platforms. ] logging into first-party services in Chrome.
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IN GOOD COMPANY

B2B B2C
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